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To share this with your manager, copy and paste the letter below. Replace the bracketed sections with your own priorities so the ask reflects the work your team is actually doing.

To: [Insert first name]
Subject: Approval to attend Sitecore Symposium 2026

[First name],

I'd like your approval to attend Sitecore Symposium, November 10–12, 2026 in Orlando, Florida. Here is the case for it.

The problem I want to solve
A growing share of our buyers now start their research with an AI assistant, and many of them finish it without ever landing on our site. We have no reliable way today to see whether we show up in those answers, what those answers say about us, or how we compare to competitors when a model is the one making the recommendation. That is a channel we cannot currently measure or influence, and it is quietly taking share from the ones we can.

This is the first Symposium where Sitecore has a direct answer to it. Sitecore acquired Scrunch, a leader in AI search visibility, and an entire conference track is built around staying visible and trusted as search and buyer journeys change. As Sitecore puts it, simply knowing that AI discovery matters is not a strategy. I would like to come back with one.

What is on the agenda
The theme this year is Marketing Rewired, organized into five tracks:
- Discoverability for the Agent Era: how digital experience is evolving for the agent era, shares practical strategies for creating experiences that are scrunched for both people and the AI systems influencing their decisions.
- Brand visibility and content management: staying visible and trusted as search and customer journeys change
- The alternative AI-native content supply chain: structured, modular, machine-ready content and the operating models needed to support it
- Orchestrating experiences with agents: agent-led journeys and the next evolution of personalized customer experiences
- Rewiring your martech stack: cutting through martech complexity and building a foundation ready for AI and scale

How this maps to our priorities
I would use the three days to move the needle on:
- [initiative, e.g., getting our brand accurately represented in AI-generated answers]
- [initiative, e.g., restructuring our content so both people and machines can use it]
- [initiative, e.g., taking manual effort out of our content production cycle]

and prioritize sessions, roadmap briefings, and direct conversations tied to:
- [track, product, or capability]
- [track, product, or capability]
- [track, product, or capability]

Symposium is also the one point in the year when Sitecore product teams, implementation partners, and peers who have already worked through [problem] are all in the same place. I plan to pressure-test [initiative] with them before we commit budget to it.

What I will bring back
Within a week of returning, I will deliver:
- A written readout of the takeaways that apply to us, with recommendations and owners
- A working session for the team on what we should change and what we should stop doing
- A shortlist of capabilities worth evaluating, with rough effort and cost attached

What it costs
Airfare:			$     
Hotel:			$     
Meals:			$     
Registration:		$     
Other expenses:	$     
Total cost: 		$     

Booking now locks in the discounted onsite hotel rate, which holds travel costs down and puts me where the useful conversations happen after hours.

The distance between teams that have adapted to AI-era discovery and teams that have not is going to widen quickly over the next year. Three days is an inexpensive way to make sure we end up on the right side of that. Happy to walk through any of this with you.
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